
C H E F  M AT T  C A M PA I G N
D E L I V E R A B L E S



L O O K  &  F E E L



1 .  L A N D I N G  PA G E  ( A C Q U I S I T I O N )  -  S TAT I C  V E R S I O N 

Our goal is to convert 
customers via this landing page.

The first version will weave together 
Matt and our value props.



2 .  L A N D I N G  PA G E  ( A C Q U I S I T I O N )  -  V I D E O  V E R S I O N 

This landing page will feature a hero 
video (full Matt video) at the top of the 
landing page, the rest of the landing page 
should match the design of Version A. 



U N S K I P  E M A I L  -  L E A D S  /  W I N B A C K

E M A I L  1 :

K E Y  TA K E AWAY :  Wow, Freshly must REALLY be that 
delicious & healthy, if this popular, gourmet chef 
eats, loves, and lives by it.



U N S K I P  E M A I L  -  A C T I V E S

E M A I L  2 :

K E Y  TA K E AWAY :   Emails drive to blog or youtube for 
additional hacks. Wow, Freshly has a great variety of 
meals and offers different ways to make it my own.



N AT I V E  ( O U T B R A I N )  -  B L O G  C O N T E N T



E M A I L  2  -  C O N T E N T  B L O C K

Highlight of Chef Matt video or GIFs

H I G H L I G H T  O F  C H E F  M AT T 
V I D E O  O R  G I F S



V I D E O

FA C E B O O K :  E D I T E D  2 - 3  V E R S I O N S  O F  A D ,  B O T H  L E V E R A G I N G  V I D E O 
I N  # 1  A B O V E  B U T  W I T H  2  D I F F E R E N T  A D  ( T E X T )  C O P Y  V E R S I O N S .

•  1 0 8 0  X  1 0 8 0 P X :
• Full length video: Between 90 to 180 seconds. 
• Acquisition Teaser: 24 seconds

Y O U T U B E
•  1 0 8 0  X  1 0 8 0 P X :
• Full length video: Between 90 to 180 seconds. 
• Acquisition Teaser: 24 seconds
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I N S TA G R A M  S T O R Y  T E A S E R
•  9 0 0  X  1 6 0 0 P X :
• �Full length video: Between  

90 to 180 seconds. 
• Acquisition Teaser: 24 seconds
• swipe up to learn more

V E R I T C A L  S H O T



FA C E B O O K  V I D E O  A D

FA C E B O O K  A D  -  V I D E O  1
•  1 0 8 0  X  1 0 8 0 P X :
• Copy version 1 

FA C E B O O K  A D  -  V I D E O  2
•  1 0 8 0  X  1 0 8 0 P X :
• Copy version 2
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S O C I A L  M E D I A  -  F R E S H LY

1 0 8 0  X  1 0 8 0  F B  •  1 2 0 0  X  6 2 7   I N S TA  •  9 0 0  X  1 6 0 0  T W I T T E R ,  C O N T E N T 

P O S T  ( 4 )  -  4 Chef Matt-focused posts that will be boosted to 
amplify campaign and drive traffic to landing page.  This will 
require images featuring Chef Matt and Freshly:

H A C K S  ( 4 )  -  1 posting per week on IG and FB x 4 weeks.  This 
will leverage video developed for hacks and plating, but will 
require separate copy to be developed.  Post can drive to 
either blog or YouTube for additional hacks.  Posts will also 
invite users to submit UGC with their own hacks using “How 
do you #EatFreshly”.



S O C I A L  M E D I A  -  F R O M  C H E F  M AT T

1 0 8 0  X  1 0 8 0  F B  •  1 2 0 0  X  6 2 7   I N S TA  •  9 0 0  X  1 6 0 0  T W I T T E R ,  C O N T E N T 

P O S T  ( 4 )  - 
•  2 posts on Freshly (need copy to send to Chef Matt; Freshly to repost)
• 2 posts featuring online sweepstakes (need copy to send to Chef Matt)
• Chef Matt posts video on his YT channel

V I D E O  - 
•  Post video on Chef Matt YouTube channel

A B O U T  F R E S H LY A B O U T  F R E S H LY
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